SPORTS
DYNAMICS

MARKET REPORT CRICKET

SOCCER

BASEBALL
We believe in the power of sport to mobilise fans (and fan behaviour). A well-executed
rewards programme can play a central role in an organisation’s overall growth strategy, FOOTBALL
particularly as every touchpoint with a fan represents an opportunity to reward them
which will drive further value to the club, to fans and to sponsors. RUGBY
VOLLEYBALL

HOCKEY




UNITED KINGDOM

The United Kingdom has the world’s fifth-largest economy by

nominal gross domestic product (GDP), and the ninth-largest by
purchasing power parity (PPP). It has a high-income economy and a
very high human development index rating, ranking 13th in the world.

MARKET POTENTIAL

Sport in the United Kingdom plays an important role in British culture. The United
Kingdom has given birth to a large majority of the team sports including association
football, badminton, billiards, bowls, boxing, British baseball, rounders, cricket, croquet,
curling, darts, golf, fives, field hockey, netball, rugby (union and league), tennis, table

tennis, snooker, Motorcycle Speedway, squash, water polo, and shinty.
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PREMIERE LEAGUE
Estimated domestic fan base
25-40M people
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CASE STUDY

WESTHAM

2019 Revenue

€216.4m

(£190.7m)

WEST HAM
UNITED

Most clubs in premiere leagues in developed countries have 2-3 million fans
in their domestic fan base. By conservative estimates, monetizing just one
such team with one third of their fan base, we can re-direct $10B worth of
disposable income annually. At an average 3% commission Sports
Dynamics can generate over $300 million of revenue for a club annually.

19% 14%

€41.1m €30.8m

(£36.2m) ~ (£27.1m)

67%

€144.5m
N Matchday (£1274m)

B Broadcast

B Commercial

UNTAPPED POTENTIAL

<200M+




UNITED STATES

The United States is a highly developed country, and continuously

ranks high in measures of socioeconomic performance. It accounts
for approximately a quarter of global GDP and is the world’s largest
economy by GDP at market exchange rates.

MARKET POTENTIAL

Based on revenue, the four major professional sports leagues in the United States are
Major League Baseball (MLB), the National Basketball Association (NBA), the National
Football League (NFL), and the National Hockey League (NHL). The market for
professional sports in the United States is roughly $69 billion, roughly 50% larger than
that of all of Europe, the Middle East, and Africa combined
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NAT{QNAL FOOTBALL LEAGUE
Estlmcted domestic fan base
50-90M people
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Pittsburgh Steelers
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Seattle Seahawks
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Tennessee Titans

Washington Redskins




ATLANTIC
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Estimated domestic fan base
60-70M people
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NATIONAL HOCKEY LEAGUE
Estimated domestic fan base
25-30M people
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MAJOR LEAGUE BASEBALL

Estimated domestic fan base
50;60M people
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NEW ZEALAND

New Zealand has an advanced market economy, ranked 14th in the
2012 Human Development Index and third in the 2020 Index of
Economic Freedom. It is a high-income economy.

MARKET POTENTIAL

Rugby union is the national sport in New Zealand, and is popular across all sections of

New Zealand society, and many New Zealanders associate it with their national identity.

It has the largest spectator following of all sports in New Zealand. New Zealand’s
national rugby team, the All Blacks, has the best winning record of any national team in
the world, and is currently ranked second in the world.
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SUPERUGBY

SUPER RUGBY LEAGUE
Estimated domestic fan base

1.5M people
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ITALY

ltaly is considered to be one of the world’s most culturally and
economically advanced countries, with the world’s eighth-largest
economy by nominal GDP (third in the European Union), sixth-largest
national wealth and third-largest central bank gold reserve. It ranks
very highly in life expectancy, quality of life, healthcare, and

education.

MARKET POTENTIAL

Football is the most popular sport in Italy. The Italy national football team has won the
FIFA World Cup four times (1934, 1938, 1982, and 2004), trailing only Brazil (with 5) and

level with Germany (with 4). Serie A clubs have seen success in the Champions League
(formerly the European Cup), the premier European club competition, winning it twelve

times.

% POPULATION
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CASE STUDY

14%

€31.8m
(£28m)

24%
€54.7m
(£48.2m) ~

2019 Revenue

€231m

(£203.6m)

62%

€144.5m
B Matchday (£127.4m)

B Broadcast

B Commercial

AS ROMA has an estimated domestic fan base of between 3-5 million fans.

UNTAPPED POTENTIAL

By conservative estimates, monetizing just one such team with one third of

their fan base, we can re-direct $10B worth of disposable income annually.
At an average 3% commission Sports Dynamics can generate over $300

million of revenue for a club annually. :1@ 3 5 O M +




SPAIN

Spainis the largest country in Southern Eurape, the second-largest

country in Western Europe and the European Union, and the fourth-
largesticountry by area on the European continent. Itis a highly
developed country[ and a'high income country, with the world’s
fourteenth-largesteconomy by nominallGDP and-the sixteenth
largest by PPP.

MARKET POTENTIAL

Football is the most popular sport in Spain. La Liga or Primera Divisién (The Spanish

League) is considered to be one of the world’s best competitions. Successful teams in

recent European competitions are Real Madrid, FC Barcelona, Sevilla, Athletic Bilbao,
Valencia CF and Atlético Madrid. Real Madrid and Barcelona have dominated for much
of their history, and created an intimate rivalry. Real Madrid has been dubbed by many
pundits as the most successful club in the world, having won the UEFA Champions
League a record 13 times, almost all other UEFA club competitions at least once, and La
Liga a record 34 times.

POPULATION
4/M

PURCHASING POWER
$30K

MOST POPULAR SPORT
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Villarreal CF

Estadio de la Cerdmica

LalLiga

Estimated domestic fan base
20M-25M people
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ATLETICO DE
MADRID

Most clubs in premiere leagues in developed countries have 2-3 million fans
in their domestic fan base. By conservative estimates, monetizing just one
such team with one third of their fan base, we can re-direct $10B worth of

CASE STUDY

2019 Revenue
€367.6m
(£324m)

2020 Revenue

€331.8m

(£291m)

disposable income annually. At an average 3% commission Sports
Dynamics can generate over $300 million of revenue for a club annually.

Average league
attendance*

57,098
Revenue profile 2020 (€m)

€82.9m
(£72.7m)

15%
€50.4m
(£44.2m)

60%
€198.5m
(£174.1m)

B Matchday B Broadcast Commercial

UNTAPPED POTENTIAL

€400M+




GERMANY

Germany is a great power with a strong economy; it has the largest
economy in Europe, the world’s fourth-largest economy by nominal
GDP, and the fifth-largest by PPP.

MARKET POTENTIAL

Football (soccer) is the most popular sport in Germany. With a total of 26,000 clubs and
178,000 teams the German football sport is financed by means of state funding and

state contributions, voluntary service, private sponsors and membership fees.

Germany’s top level football league, known as the Bundesliga, has the highest average
attendances of any association football league in the world; among all professional

sports leagues, its average attendance is second only to American football’s NFL.
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CASE STUDY

16%

€53.6m
\ (£47 3m)
2019 Revenue
€110.1m
€324.8m (£97m)
(£286.3m)
50%
€161.1m
n Matchday (£142m)
SCHALKE 04 B sroadeas
Commercial Note: Figures in circles
show top 20 ranking

per revenue stream.

Most clubs in premiere leagues in developed countries have 2-3 million fans

UNTAPPED POTENTIAL

in their domestic fan base. By conservative estimates, monetizing just one
such team with one third of their fan base, we can re-direct $10B worth of

disposable income annually. At an average 3% commission Sports
Dynamics can generate over $300 million of revenue for a club annually. :1@ 3 O O M +




CASE STUDY

Revenue profile 2017 (€m)

58% 17%
€343.4m \ €97.7m
(£295.1m) (£83.9m)

2017 Revenue

€53/.8m

(£505.1m)

FC BAYERN B Matchday 25%
€146.7m
MUNICH B Broadcast (£126.1m)

B commercial

Most clubs in premiere leagues in developed countries have 2-3 million fans

UNTAPPED POTENTIAL

in their domestic fan base. By conservative estimates, monetizing just one

such team with one third of their fan base, we can re-direct $10B worth of

disposable income annually. At an average 3% commission Sports
Dynamics can generate over $300 million of revenue for a club annually. :1@ 6 O O M +




FRANCE

France is a developed country with the world’s seventh-largest
economy by nominal GDP, and the tenth-largest by PPP. In terms of
aggregate household wealth, it ranks fourth in the world.

MARKET POTENTIAL

Football (soccer) is the most popular sports in France, with 1,993,270 licensed players in
the leagues. Ligue 1is the French professional league for association football clubs. It is

the country’s primary football competition and serves as the top division of the French
football league system. Contested by 20 clubs, it operates on a system of promotion

and relegation with Ligue 2.
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POPULATION
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PURCHASING POWER
$40K

MOST POPULAR SPORT
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LIGUE 1
Uber Ea

Estimated domestic fan base
35M-40M people
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CASE STUDY

19%
€41.8m
(£36.9m)

26%
€57m
(£50.2m)

OLYMPIQUE
LYONNAIS

2019 Revenue

€220.8m

£194.6m)

DL

OLYMPIQUE B Commercia

55%

€122m
B Matchday (£107.5m)

B Broadcast

LYONNAIS

Most clubs in premiere leagues in developed countries have 2-3 million fans

UNTAPPED POTENTIAL

in their domestic fan base. By conservative estimates, monetizing just one

such team with one third of their fan base, we can re-direct $10B worth of
disposable income annually. At an average 3% commission Sports
Dynamics can generate over $300 million of revenue for a club annually. :10 2 5 O M +




GREECE

Greece is a unitary parliamentary republic, and a developed country,
with an advanced high-income economy, and a high quality of life,
ranking simultaneously very high in the Human Development Index.
lts economy is the largest in the Balkans, where it is an important

regional investor.

MARKET POTENTIAL

The Greek national football team, ranking 12th in the world in 2014 (and having reached
a high of 8th in the world in 2008 and 2011),[353] were crowned European Champions in
Euro 2004 in one of the biggest upsets in the history of the sport.[354] The Greek Super
League is the highest professional football league in the country, comprising sixteen
teams. The most successful are Olympiacos, Panathinaikos, and AEK Athens.
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Estimated domestic fan base
5M-10M people
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INDIA

India is the second-most populous country, the seventh-largest

country by land area, and the most populous democracy in the world.
India has become a fast-growing major economy and a hub for
information technology services, with an expanding middle class.

POPULATION
1.37B

MARKET POTENTIAL

Cricket has a long history in India, having been introduced in the country during the

British rule. It is by far the most popular sport in India. Cricket is played on local,

PURCHASING POWER
$2.1K

national, and international levels, and enjoys consistent support from people in most

parts of India.

MOST POPULAR SPORT
CRICKET




INDIAN
PREMIER
LEAGUE

Estimated domestic fan base
85M-100M+ people

Delhi
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MEXICO

Mexico is a developing country, ranking 74th on the Human
Development Index, but has the world’s 15th-largest economy by
nominal GDP and the T1th-largest by PPP, with the United States being
its largest economic partner. Its large economy and population,
global cultural influence, and steady democratization make Mexico @

regional and middle power.

MARKET POTENTIAL

Mexico’s most popular team sport is association football. Football is widely followed and
practiced all over the country and it is considered the most popular sport in most states.
Mexico has hosted two World Cup tournaments (1970 and 1986). Many of the stadiums in

use in the league have a World Cup history. Sites such as Estadio Jalisco in Guadalajara,

and Estadio Azteca in Mexico City are renowned for their national and international
history. The legendary Estadio Azteca, for example, is one of the only two stadiums in the
world to have hosted two men’s World Cup finals (the other being the Maracana) and is

one of the highest capacity stadiums in the world.
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POPULATION
127.6M

PURCHASING POWER
$10K
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LIGA MX

Estimated domestic fan base
40M-50M people
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RUSSIA

Russia’s economy is the world’s eleventh-largest by nominal GDP.and
the sixth-largest by PPP. It has the world’s second-most powerful
military, and the fourth-highest military expenditure.

MARKET POTENTIAL

Football is the number one sport in the country. A high proportion of men are interested
in it to a certain extent (and many children play it regularly) and women also join men
when it comes to the national team. The Russian Premier League has a fairly high degree

of competitiveness. Many notable talented foreign players have been and are playing in

the Russian Premier League as well as local talented players worthy of a spot in the

starting eleven of the best clubs.
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POPULATION
144.4M

PURCHASING POWER
$12K

MOST POPULAR SPORT
SOCCER




°
o 2 [ ] ¥ (]
4 ® ] .2 S\
® [ ) .
° [ S
.
[
G (] Sen s
L]
‘ [ ) > .
s ¥ o
= - | - (S
W [ 1 4 < ® o
e k- - . N :7 O\ - \:' ; 2 °
- \ — S l: ;. g
p 3 8
S -l - - * .
- - - £ " = ® ™ -
== e N
s\ 1y= @ = R
A & > b i 7}
. B i & C -( i ® R,
h : L LB - %
. P e A Rl oL
s . -
. s 2 3

Estimated domestic fan:base
10M-15M people

ZENIT % LOKOMOTIV ™ Fc KRASNODAR %0 PFCCSKA
FC ROSTOV DYNAMO SPARTAK t) ARSENAL

FC UFA €/ RUBIN ¥3  FC URAL %7  FC SOCHI

AKHMAT FC TAMBOV T ROTOR W FCKHIMKI




CASE STUDY

Revenue profile 2020 (€m)

6%
. €14.8m

(£13m)

FC ZENIT 2019 Revenue

2020 Revenue €180.4m
* (£159m) 20%
€236.5m  74% cerm

(£207.4m) €175m
(£153.5m)

B Matchday B Broadcast M Commercial

FC Zenit St Petersbur has an estimated domestic fan base of 1-2 million fans

By conservative estimates, monetizing just one such team with one third of
their fan base, we can re-direct $1-4B worth of disposable income annually. UNTAPPED POTENTIAL

At an average 3% commission Sports Dynamics can generate over $100

million of revenue for a club annually.
N\
€30M+




